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In addition to supporting the wild-caught industry to improve food security, it is also important that
government simultaneously nurtures the growing aquaculture industry.

Aquaculture is a profoundly important source of food security in Australia. Expansion, development,
and innovation in this space in turn supports the wild-catch seafood sector by augmenting supply
and strengthening the long-term sustainability of Australia’s seafood industry. Furthermore,
aguaculture is a key industry when it comes to supporting local employment within regional
communities around Australia.

Australian aquaculture products are recognised internationally as some of the best quality in the
world and are occupying a growing percentage of seafood supply domestically. Australian
aguaculture must be at the forefront when it comes to innovation relating to production efficiencies,
novel technology and
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https://www.marine.nsw.gov.au/__data/assets/pdf_file/0005/1352831/Marine-Estate-Management-Strategy-2018-2028.pdf
https://www.marine.nsw.gov.au/__data/assets/pdf_file/0005/1352831/Marine-Estate-Management-Strategy-2018-2028.pdf
https://esajournals.onlinelibrary.wiley.com/doi/abs/10.1002/fee.1822
https://esajournals.onlinelibrary.wiley.com/doi/abs/10.1002/fee.1822
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/Portals/0/adam/Content/WZy2dLFOgkuh2eK4Tymzbw/Content1/SFM%20RS%20PRINCIPLES%20CONCEPTS%202.pdf
/Portals/0/adam/Content/WZy2dLFOgkuh2eK4Tymzbw/Content1/SFM%20RS%20PRINCIPLES%20CONCEPTS%202.pdf
https://www.awe.gov.au/sites/default/files/abares/documents/DvrstyInAustFshngWrkfrc20150220v1.0.0.pdf

Additionally, the development of trade activated courses in partnership with the wider seafood
industry including production and supply chain will serve to educate and train the retail, wild caught
and aquaculture workforce. Currently, TAFE NSW, Universities, and industry associations (e.g. FITC)
are not providing sufficient education opportunities of this nature.

Though SFM’s ambitions in this space are only in an early stage at present, we hope to have
government’s support as these plans develop further.

9. Development and growth of the food industry (raw or processed) as an export.

Sydney Fish Market believes the NSW seafood industry can benefit from export opportunities. As
such, we partnered with Sydney Markets Limited to provide an RFI for the Western Parkland City
Authority’s Integrated Logistics Hub Airfreight Interface Concept.

This year, Sydney Fish Market will launch a digital trading platform to cater for an initial rapid
expansion in domestic seafood trade, followed by an expansion into international trade. Facilities for
the safe and efficient transportation of seafood is of paramount importance to ensure this is
achieved.

10. Implications for quality control and labelling of processed/manufactured food.

Sydney Fish Market supports the principle that consumers are entitled to make an informed choice
when making purchasing decisions.

Our view is that the introduction of mandated country of origin labelling for seafood sold through
restaurants and cafes would allow customers to make this informed choice with respect to the
provenance of their purchases.

Current laws ensure that retail customers can identify the country of origin of their seafood
purchase, however this does not extend to cafes and restaurants where much of the seafood sold in
Australia is consumed. Given Australia’s seafood culture, customers generally assume that the
seafood meal they are purchasing is Australian, when often it is not. This is evidenced by a study on
Evaluating Changes in Consumer Attitudes and Behaviour® which revealed that more than 50% of
those surveyed assume the seafood they purchase is Australian if there is no stated country of
origin.
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https://www.frdc.com.au/sites/default/files/products/2015-702-DLD.pdf

Page 7 of 7


https://www.fishnames.com.au/

